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WaitingRoom TVMetrics
Ad CopyName #Clinics #Plays
What_is_Organic_FoodHD_CM_CM 10,770 137,552
Top_50_Food_Question__Should_I_be_concerned_about_Pesticides_on_my_fruits_and_vegetablesHD_CM_CM 10,133 116,343
Top_50_Food_Question_If_Omega_3s_are_good_are_Omega_6s_betterHD_CM_CM 9,333 106,881
Top_50_Food_Question_Does_meat_contain_antibiotic_residueHD_CM_CM 9,304 105,422
What_is_the_difference_between_Sell_By_and_Use_By_datesHD_CM_CM 7,563 47,241
Flu_Season_PreparednessHD_CM_CM 5,208 137,642

Viewership
Male 37%
Female 63% African American 18%

Asian American 7%
Age17& Under 2% Caucasian 54%
18 - 34 13% Hispanic 16%
35 - 54 28% NativeAmerican 3%
55- 64 30% Other 2%
65+ 27%

WaitingRoom Television EstimatedMonthly Impressions
Average number of UniqueEducational Video Playsper Day (average length 3minutes) 12 (6 videosplaying twice per day)

Averagenumber of Televisions 8,719

Number of People (Patient / Caregiver) actively watching for each video playing 6
Estimated BusinessDays(doesnot includeSaturday) 20
Monthly Impressions(a*b*c*d) 12,555,360

**Due to our new technology that buildsunique playlistsbased on algorithmsdetermining the ideal programmingmix for eachmember practice, our play countsare estimatesbased on data available **
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